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Local Economic Area Report

Orange County, North Carolina

Criteria Used for Analysis

Incorre: Age: Population Stats: Segmentation:

Median Household Income Median Age Total Population 1st Dominant Segment

$73,081 34.9 144,894 Urban Chic
Consumer Segmentation
Life Mode Urbanization
V‘”‘atlafle_ktheh Upscale Avenues :{‘l’(hefﬁ_“ Pe°|F|"e Suburban Periphery
I‘?e°p. e like that Prosperous, maried couplesin higher-density ike this usually Affluence in the suburbs, mamied couple-families,
ive in this area? : live?

neighborhoods longer commutes
Top Tapestry Young and
Segments Urban Chic Restless Green Acres Emerald City BExurbanites
% of Households 6,185 (11.1%) 5,333 (9.6%) 4,981 (9.0%) 3,555 (6.4%) 3,479 (6.3%)
Lifestyle Group Upscale Avenues Midtown Singles Cozy Country Living Middle Ground Affluent Edates
Urbanization Group Suburban Periphery Metro Cities Rural Metro Cities Suburban Periphery
Residence Type Single Family Multi-Unit Rentals Single Family Multi-Units, Single Single Family
Family
Household Type Manied Couples Singles Manied Couples Singles Manied Couples
Average Household Size 2.37 2.02 2.69 2.05 248
Median Age 384 294 43 36.6 49.6
Diversity Index 452 76 24 48.1 326
Median Household Income $98,000 $36,000 $72,000 $52,000 $98,000
Median Net Worth $226,000 $11,000 $226,000 $37,000 $451,000
Median Home Value $465,000 - $197,000 - $346,000
Homeownership 66.7 % 13.7 % 86.7 % 49.6 % 85.4 %
Average Monthly Rent - $920 - $1,030 -
Employment Professonal or Servicesor Professonal or Professonal or Professonal or
Management Professonal Management Management Management

Education College Degree College Degree College Degree College Degree College Degree

Preferred Activities Vidt museums, art
galleries. Ski; practice

yoga; hike; play tennis.

Text, redeem coupons
from cell phone . Go

dancing; play pool;
buy organic food.

Are member of
veterans club,
fratemal order . Do
home improvement
projects.

Travel frequently
. Buy, eat organic
foods.

Contract for home care
services . Prefer
natural, organic
products.

Financial Own healthy portfolios Bankonline Bank pay billsonline  Contribute to NPR, Invedt actively; use
PBS financial planners
Media Shop, bankonline Listen to blues, jazz, Watch TV by satellite  Read books, Support public
rap, hip-hop, dance magazineson tablets  TV/radio
music
Vehicle Choose luxury imports ~ Take public Own truck'SWV Take public Choose late-model
trangportation trangportation luxury cars, SUVs
> RPR O e ek Lo e o o e (2Y 11/9/2021
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Orange County, North Carolina

About this segment

Urban Chic

Thisisthe

#1

dominant segment
for this area

In thisarea

11.1%

of householdsfall
into this ssgment

In the United States

1.3%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Urban Chic residents are professionals
who live a sophisticated, exclusive
lifestyle. Half of all households are
occupied by married-couple families, an

about 30 percent are singles. These are

busy, well-connected and well-educated
consumers--avid readers and
moviegoers, environmentally active and
financially stable. This market is a bit
older, with a median age of almost 43
years, and growing slowly, but steadily.

Our Neighborhood
« More than half of Urban Chic households
include manied couples, 30% are sngles.

« Average household size isdightly lower than
average at 2.37.

e Homesrange from prewar to recent
congruction, high-ise to single family.

d

« Over 60% of householderslive in single-family
homes; more than one in four live in multi-unit
dructures.

o Two-thirds of homes are owner occupied.

« Major concentrations of these neighborhoods
are found in the suburban periphery of large
metropolitan areas on the Califomia coast and
along the Eagt Coadt.

« Mosgt households have two vehicles available.
Commuting time isdightly longer, but
commuting by bicycle is common.

Socioeconomic Traits

o \\ell educated, more than 60% of resdents
hold a bachelor's degree or higher.

« Unemployment rate iswell below average at
5%, labor force participation is higher at 69%.

« Resdentsare employed in white-collar
occupations-in managerial, technical and
legal postions.

e Over 40% of houssholds receive income from
investments.

« Environmentally aware, resdents actively
recycle and maintain a "green" lifestyle.

« These busy, tech-savvy resdentsuse PCs
extensively for an array of activities such as
shopping, banking and staying curent-a top
market for Apple computers.

Market Profile

Shop at Trader Joe's, Costco or Whole Foods.

Eat organic foods, drinkimported wine, and
truly appreciate a good cup of coffee.

Travel extensvely (domestically and
intemationally).

Prefer to drive luxury imports and shop at
upscale establishments.

Embrace city life by visting museums, art
galleriesand movie theaters for a night out.

Avid book readers of both digital and audio
formats.

Financially shrewd residents that maintain a
healthy portfolio of stocks, bonds and real
edate.

In their downtime, enjoy activities such as
sding, yoga, hikng and tennis.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Orange County, North Carolina

About this segment
Young and Restless

Thisisthe

#2

dominant segment
for this area

In thisarea

9.6%

of householdsfall
into this ssgment

In the United States

1.7%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Gen Y comes of age: Well-educated young
workers, some of whom are still
completing their education, are employed
in professional/technical occupations, as
well as sales and office/administrative
support roles. These residents are not
established yet, but striving to get ahead
and improve themselves. This market
ranks in the top 5 for renters, movers,
college enrollment and labor-force
participation rate. Amost 1 in 5 residents
move each year. Close to half of all
householders are under the age of 35, the
majority living alone or in shared non-
family dwellings. Median household
income is still below the U.S. average.
Smartphones are a way of life, and they
use the Internet extensively. Young and
Restless consumers are diverse, favoring
densely populated neighborhoods in large
metropolitan areas; more than 50 percent
are located in the South (almost a fifth in
Texas), with the rest chieflyin the West
and Mdwest.

Our Neighborhood

« One of the youngest markets Half the
housesholders under age 35; median age 29.4.

o Primarily single-person households with some
shared households.

o Highly mobile market, beginning careersand
changing addresses frequently.

« Naturally, one of the top five renter markets.

« Apartment rentals popular: 45% in 5-19 unit
buildings, 26% in 20+ unit buildings.

« Majority of housing built in 1970 or later
(83%).

Socioeconomic Traits

e Education completed: 2 out of 3 have some
college, an asociate's degree, or a bachelor's
degree or higher. Education in progress.
almost 15% are dtill enrolled in college.

« Labor force participation rate is exceptionally
high at 75.4%; unemployment islow at 7.8%.

e These are careful shoppers, aware of prices,
and demondrate little brand loyalty.

« Theylike to be the firdt to try new products, but
prefer to do research before buying the latest
electronics.

o Mog of their information comes from the
Intemet and TV, rather than traditional media.

« Cany their cell phone everywhere they go.

Market Profile

« No landline telephone for majority of
households, prefering a cell phone only.

o Use their cell phone to text, listen to music,
pay bills, redeem coupons, look up directions
and accessfinancial information.

o Online activitiesinclude banking (with
paperess satements), purchasing itemson
eBay, accessing Twitter and Facebook and
watching moviesand TV shows.

« Enjoy dancing, playing pool, watching MTV
and Comedy Central programs, reading
fashion magazinesand playing volleyball.

« Ligen to blues, jazz, rap, hip hop, and dance
music and read music magazines.

« Purchase natural/organic food, but frequent
fast food restaurants.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

> RPR

Copyright 2021 Realtors Property Resource® LLC. All Rights Reserved.
%rformatim is not guaranteed. Equal Housing Opgonurity

=

11/9/2021



REALTORS
PROPERTY

Local Economic Area Report
RESOURCE

<» RPR

Orange County, North Carolina

Thisisthe In thisarea In the United States
(0) (o)

#3 9.0% 3.2%

dominant segment of householdsfall of householdsfall

for thisarea into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

The Green Acres lifestyle features country . Furtal egdavels i)n Ifgetfﬁpolitan _ii\rf?ass primarily
N Al ; G not exclusively) older homes with acreage;
living and self rc::-haqc_e. They are avid (.10 it new housing growth in
yourselfers, maintaining and remodeling

. . o the pas 10 years.
their homes, with all the necessary power Sinalefamil d houg i

: : ; « Single-family, owner-occupied housing, with a

tools t(_) ﬁcoompllsh the Jt(;tt))ls' Ggrd(-‘i-nlng, median value of $197.000.
es_pgma ygrow!ng VeQ.e ©s,15 .a soa « An older market, primarily mamied couples,
priority, again \A{lth the right tools, tlller_s_, most with no children.
tractors and riding mowers. Qutdoor living
also features a variety of sports: hunting
and fishing, motorcycling, hiking and
camping, and even golf. Self-described
consenvatives, residents of Green Acres *
remain pessimistic about the near future =«
yet are heavilyinvested in it.

Socioeconomic Traits

Education: 60% are college educated.

Unemployment islow at 6%; labor force
participation rate ishigh at 67.4%.

« Income isderived not only from wages and
salaries but also from self-employment (more
than 15% of households), investments (30% of
households), and increasingly, from retirement.

« They are cautious consumerswith a focuson
quality and durability.

« Comfortable with technology, more as a tool
than a trend: banking or paying billsonline is
convenient; but the Intemet is not viewed as
entertainment.

o Economic outlookis professed as pessimistic,
but consumers are comfortable with debt,
primarily as home and auto loans, and
investments.

Market Profile

Purchasing choicesreflect Green Acres
residents country life, including a variety of
vehicles from trucks and SUVsto ATVsand
motorcycles, preferably late model.

Homeowners favor DIY home improvement
projects and gardening.

Media of choice are provided by satellite
senvice, radio and televison, also with an
emphasis on country and home and garden.

Green Acres residents pursue physical fithess
vigoroudy, from working out on home exercise
equipment to playing a variety of sports.

Residents are active in their communities and
a variety of social organizations, from fratemal
orders to veterans clubs.

The denmpgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Orange County, North Carolina

About this segment

Emerald City

Thisisthe

#4

dominant segment
for this area

In thisarea

6.4%

of householdsfall
into this ssgment

In the United States

1.4%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Emerald City's denizens live in lower-
density neighborhoods of urban areas
throughout the country. Young and mobile,
they are more likely to rent. Well educated
and well employed, half have a college
degree and a professional occupation.
Incomes close to the U.S. median come
primarily from wages and self-
employment. This group is highly
connected, using the Internet for
entertainment and making
environmentally friendly purchases. Long
hours on the Intemet are balanced with
time at the gym. Many embrace the
"foodie" culture and enjoy cooking
adventurous meals using local and
organic foods. Music and art are major
sources of enjoyment. Theytravel
frequently, both personally and for
business.

Our Neighborhood

e There are modlly older, established
neighborhoods with homes built before 1960;
around 30% built before 1940.

« Jugt over half of all homes are renter occupied.

« Single-person and non-family types make up
over half of all households.

« Median home value and average rent are
dightly above the U.S. levels; around half of
owned homes are worth $150,000-$300,000.

Socioeconomic Traits
o Well educated, these consumers research
products carefully before making purchases.

« They buy natural, green and environmentally
friendly products.

« Very conscious of nutrition, they regulary buy
and eat organic foods.

e Cell phonesand text messaging are a huge
part of everyday life.

« They place importance on leaming new things

to keep life fresh and variable.

« They are interested in the fine artsand
especially enjoy listening to music.

Market Profile

Liberal segment that contributesto NPR and
PBS.

Shop at Trader Joe's and Whole Foods.

« Budget time—-utilize home cleaning services so

there'stime for yoga.

Use the web for professonal networking,
blogging and online dating.

Read magazines and books on a tablet,
sometimes while exercisng at home.

Go to art galleriesand make art at home.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Orange County, North Carolina

Thisisthe

#5

In thisarea

6.3%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

1.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Exurbanites residents are approaching
retirement but showing few signs of
slowing down. They are active in their

communities, generous in their donations,

and seasoned trawvelers. They take
advantage of their proximity to large
metropolitan centers to support the arts,
but prefer a more expansive home style in
less crowded neighborhoods. They have
cultivated a lifestyle that is both affluent
and urbane.

Our Neighborhood

« Edablished neighborhoods (most built
between 1970 and 1990) found in the
suburban periphery of large metropolitan
markets.

« Alarger market of empty nesters, mamied
coupleswith no children; average household
Sze is2.48.

« Primarily sngle-family homeswith a high
median value of $346,000, most dill camying
mortgages.

« Higher vacancy rate at 9%.

Socioeconomic Traits

« Resdentsare college educated; more than

half have a bachelor's degree or higher; almost

80% have some college education.

« Thislabor force is beginning to retire. One in
three households currently receive Social
Security or retirement income. Labor force
participation has declined to less than 60%.

« Unemployment remains low at 5.5%; more of

the residents prefer self-employment or working

from home.
« Consumersare more interested in quality than

cost. They take pride in their homes and foster

a sense of personal style.
« Exurbanitesresdents are well connected,

using the Intemet for everything from shopping

to managing their finances.

« Sociable and hardworking, they il find time
to stay physically fit.

Market Profile

Exurbanites residents preferred vehicles are
late-model luxury carsor SUVs.

They are active supporters of the artsand
public televison/radio.

Attentive to ingredients, they prefer natural or
organic products.

Gardening and home improvement are
priorities, but they also use a number of
services, from home care and maintenance to
personal care.

Financially active with wide-ranging
investments, these invedorsrely on financial
planners, extensive reading and the Intemet to
handle their money.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

> RPR
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Orange County, North Carolina: Population Comparison

Total Population Orange County | 144,394

This chart shows the total population in 151,656

an area, compared with other )

geographies North Carolina . 10,609,155
Data Source: U.S. Census American 11,226,048

Community Survey via Esi, 2020
Update Frequency: Annually

USA

343,570,835
B 2020
2025 (Projected)
Population Density orange County |,

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

North Carolina

UsA

378.2

213.1

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2020,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Orange County

North Carolina

USA

7 £
; (=4}

5.81%

3.93%
M 2020
2025 (Projected)
Total Daytime Population Orange County | 1542447
This chart shows the number of people Morth Carolina . 10,566,228

who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resident" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il Orange County

UsA

328,656,849

> RPR

Copyright 2021 Realtors Property Resource® LLC. All Rights Reserved.
%nformation is not guaranteed. Equal Housing Opgonurily

=

11/9/2021



Local Economic Area Report Orange County, North Carolina

RPRG REALTORS
PROPERTY

. ‘ RESOURCE

Daytime Population Density

This chart shows the number people who
are present in an area during nommal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il Orange County

North Croina

Average Household Size

This chart shows the average household 2.46
Qeogmpnicn - rared it ether north carolina |
geographies 0 arolina
Data Source: U.S. Census American 249
communty Suveyia s, 2020 us: |
Update Frequency: Annually
2.60
Il 2020
2025 (Projected)
Population Living in Family Orange County | 99,499
Households 104,190
This chart shows the percentage of an Naorth Carolina . 8,332,917
area’s population that livesin a
household with one or more individuals 8,811,189
Compares Wit over gengrerties. us: [esszases
compared with other geographies.
Data Source: U.S. Census American 269,076,687

Community Survey via Esi, 2020
Update Frequency: Annually

B 2020
2025 (Projected)
Female / Male Ratio 5%

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il Women 2020
Men 2020
Women 2025 (Projected)
Men 2025 (Projected)

52.0% 48.0%
51.0% 49.0%
50.7% 49.3%
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Orange County, North Carolina: Age Comparison
Median Age orange county |

This chart shows the median age in an 35.8
a0 oA o geodTEes o carors
Data Source: U.S. Census American
Community Survey via Esi, 2020 383
Lpaste Frouency: Anualy o
B 2020 39.2
2025 (Projected)
Population by Age chitdren |

This chart breaks down the population of %.6%
an area by age group.
Data Source: U.S. Census American

Tweens

Community Survey via Esi, 2020 3.1%
Lpte Py, pnualy reers
B 2020 10.3%

2025 (Projected)

20s

18.7%

LJ
=
wl

13.4%

e
=
(7]

11.0%

Ln
)
(1)

11.6%
60s

11.5%
70s

7.6%

Ower 80
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Orange County, North Carolina: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

s0%

B Veried
Unmarried
Married Orange County

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Norts Carln

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

orange county TS
vorth caroine.

USA RERGH

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Orange County [:BEH

North Carolina
ush

> RPR
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Orange County, North Carolina: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Orange County

North Carolina

USA

$123,281

$87,722

£99,599

Median Household Income

This chart shows the median household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

Orange County

North Carolina

UsA

]
|E‘

$60,762

£68,133

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Orange County

North Carolina

USA

$47,345

£34,522

£37,561

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Orange County
North Carolina
Usa

£77,301

§58,230

$65,402
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Orange County, North Carolina

Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

Il Orange County

¥ North Carolina
USA

Jan Jul Jan Jul Jan Jul
"7 "7 18 18 19 19

Employment Count by
Industry
Thischart showsindusiriesin an area

and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Education

Health Care and Social Assistance
Professional, Scientific and Technical
Retail Trade

Accommodation and Food

Manufacturing

Construction

Other

Public Administration

Finance and Insurance

Administrative Support and Waste Management
Real Estate, Rental and Leasing

Arts, Entertainment and Recreation
Wholesale Trade

Transportation and Warehousing
Infarmation

Agriculture, Forestry, Fishing and Hunting
Utilities

Mining

Business Management

6,895

=
2,543
a3
r
)
.

17,590

6,157
4,640
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Orange County, North Carolina: Education Comparison

Less than 9th Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Orange County
North Carolina
usa

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement issome high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Orange County
North Carolina
usa

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispasing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

ULYIN 3.9%

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement issome
college, without receiving a degree,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

UsA
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isan asociate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Orange County REEEH

ot caroina |

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Orange County, North Carolina: Commute Comparison

Average Commute Time

This chart shows average commute times

to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

<5 Minutes
5-10 Minutes
10-15 Minutes
15-20 Minutes
20-25 Minutes
23-30 Minutes

B Orange County 30-35 Minutes

35340 Minutes

4045 Minutes

45-60 Minutes

80-90 Minutes ReSEA

=90 Minutes - 0.8%

How People Get to Work Drive Alone
This chart shows the types of work at Home  [EECN

transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B Orange County

Public Transit
Bus

Carpoal

Walk

Bicycle

Other
Motorcycle
Subway/El
Taxi

Streetcar/Trolley

7.0%
]
i

7.7%

1.9%

1.1%

0.3%

0.0%

0.0%

0.0%
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Orange County, North Carolina: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Esimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Morth Caroling kil

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the sate. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Orange County EIEEEH

North Caroina
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About RPR (Realtors Property Resource)

Local Economic Area Report Orange County, North Carolina

¢ Realtors Property Resource®is a wholly owned subsidiary of the National . )
Association REALTORS®. -

¢ RPR offers comprehensive data — including a nationwide database of 164 million .
properties — as well as powerful analytics and dynamic reports exclusively for RPR
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to serve their clients. PROPERTY

¢ This report has been provided to you by a member of the NAR. RESOURCE

About RPR's Data —

. E_ £
RPR generates and compiles real estate and other data from a vast array of sources. Tk oo B
The data contained in your reportincludes some or all of the following: e TR
e Listing data from our partner M_Ss and CIEs, and related calculations, like s IDne T R S e
estimated value for a property or median sales price for a local market. yte e ok Se

¢ Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

¢ Market conditions and forecasts based on listing and public records data.

¢ Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

¢ Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

¢ Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

¢ School data and reviews from Niche.
e Specialty data sets such as walkability scores, traffic counts and flood zones.

Update Frequency ' BOGOK isn

Prica

$227K i m‘

e Listings and public records data are updated on a continuous basis.

e Charts and statistics calculated from listing and public records data are refreshed
monthly.

e (Other data sets range from daily to annual updates.

Learn more

NATIONAL
For more information about RPR, please visit RPR's m Eﬁ?ﬁéﬂé‘-c Ny .} RPR
public website: https://blog.narrpr.com gy Wiholly Cumed Subsidiary
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